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Abstract

Digital branding‘ essential in the current digital era,
significantly impacti ment. The tourism industry must also
adhere to this principle: ry aim of this study is to design a model
for digital e specifically for the tourism sector. This

loys qualitative methods for execution. Data
were collected thr i ith experts, and the reliability of the findings was
deemed accepta i e data collection phase, a semi-structured interview
framework was deve llowing a review of the literature, and interviews were
conducted with manager§in the tourism sector and metaverse specialists. Experts
were selected using a pufposive snowball sampling method. For data analysis,
grounded theory was utilizeéd with the assistance of MAXQDA software. Based on
the codes derived from terviews and after theoretical saturation was achieved
with 15 experts, 113 subcategories, 19 categories, and 5 themes were extracted. The
results indicate that interactions between physical and virtual environments, creating
positive user experiences, users (audiences in the metaverse), a suitable and trained
workforce, as well as both virtual and physical environments are identified as causal
conditions. Branding within the metaverse, target markets, and infrastructure of
tourism destinations are considered contextual conditions. Influencers, aspects related
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to digital branding, customer experience management, and appropriate content are
classified as intervening conditions. Strategies encompass pre-trip factors, in-trip
factors, and post-trip factors. Furthermore, brand elements, individual factors
(tourists), and destination-related factors are identified as outcomes.

Keywords: Metaverse, Digital Branding, Tourism, Qualitative Analysis,
Tourism in the Metaverse, Branding in the Metaverse.

1. Introduction

The tourism industry is one of the fastest-growing gl
significantly to economic and cultural development. Desp

| sectors, contributing
rich historical and

branding has emerged as a crucial tool in the
enhance visibility and customer engagement th other digital
egrating multiple
anding by enabling
interactive, engaging experien | realities. Generations
ts, represent a key target
audience for metaverse-pasSdhtou wever, there is a lack of
comprehensive models addressing digi anding in the metaverse for tourism. This
study aims to fill thils designi mogel that identifies the factors, strategies,
and outcomes of digi ingY taverse, providing insights for tourism
marketers

ch adopts an interpretive-constructivist paradigm and
ethodology based on Strauss and Corbin’s approach. The
perts in tourism, marketing, branding, IT, and metaverse
een experts with at least a master’s degree and five years
of relevant experience wergselected through purposive snowball sampling. Data were
collected via semi-str d interviews, initially open-ended to explore broad
perspectives, then refined with focused questions informed by literature review and
ongoing analysis. Interviews were conducted until theoretical saturation was reached.
Data coding involved open, axial, and selective phases using MAXQDA software,
yielding 113 subcategories grouped into 19 categories and 5 overarching themes. To
ensure validity, participants reviewed coding results, and academic experts supervised
the coding and categorization process. The paradigm model of Strauss and Corbin was
used to classify findings into causal conditions, contextual conditions, intervening
conditions, strategies, and outcomes.

employs grounded the
study population include
technologies across Iran.
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3. Discussion and Results

The analysis identified key causal conditions essential for digital branding in the
metaverse: seamless interaction between physical and virtual environments, creation
of positive user experiences, active metaverse users, and a competent, trained
workforce. Contextual conditions include the infrastructure of tourism destinations,
clearly defined target markets, and the metaverse platform itself as a branding
environment. Intervening conditions such as influencers, digital branding elements,
customer experience management, and quality content significantly affect branding
success. Strategies were divided into pre-trip (virtual tours, information
dissemination), in-trip (interactive experiences, gamificatl@g), and post-trip (loyalty
programs, user-generated content) phases. Outcomes include enhanced brand

technologies like VR and AR in enhancing tourist
The model underscores the necessity of integrati
efforts and investing in skilled teams to mana nding initiatives
effectively.

4. Conclusions

A}

This research presents a n&l, inte
tailored to the taugisa
technology, user ex nce, al
successfu %
workforce
tourism destinati i nities to create immersive, engaging brand
i gnition, satisfaction, and loyalty among tourists,
ns familiar with digital environments. This study
cal and practical framework for tourism marketers and
ing to harness metaverse technologies for competitive
hould quantitatively validate the model and explore its
tural and geographic contexts.

izing the dynamic interplay between
arketing. The model highlights that

particularly you
provides a valuable
destination managers al
advantage. Future researc
application across diverse
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