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Abstract \‘

which is related to the concepts of
e a powerful tool for the transformation
ital reputation of a tourism destination is one
competitiveness and attraction of new tourists.
ntrol the content affecting the digital reputation of
rand. Considering the high importance of this issue,
is to provide a digital reputation model for tourism
destination brands. This|fesearch is of a qualitative type, which has designed
the model using the r ch strategy of the Foundation's data theory and the
systematic design of Strauss and Corbin. Data collection was done through
semi-structured interviews. The statistical population of this research was
university faculty members, managers and tourism industry activists, and
purposeful sampling was used to collect information based on which, 14
interviews were conducted and the basis for completing the interviews was
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theoretical saturation. Data analysis was performed in three stages of open
coding, axial coding and selective coding using MAXQDA software.
Accordingly, causal conditions (tourism destination capacity, technological
progress, economic advantages, tourism habits), contextual conditions (digital
platforms, tourism facilities, institutional structures, technical infrastructures,
society and culture), intervening conditions (political, economic and
managerial factors, tourist characteristics), strategies (tourism destination
management, digital marketing development, destination brand analysis,
training of specialized human resources), d finally consequences
(economic, social, brand equity, political and national consequences) are
linked in the form of a comprehensive model.

Keywords: Brand, Reputation, Digital, TourismSDestinations,

Grounded Theory.

1. Introduction

Tourism is one of the most promising areas of growthder any country. In fact,
there is a positive relationshi of tourists visiting a
country and GDP grow le of communication in
influencing the initialygge
countries and toyrism places in t are,considered as "brands" that have the
potential to build*tt(8h, incre al‘self-confidence and create positive

institutions a i i iatives to protect their reputation in the
digital environ . era, traditional forms of communication have
become more a ete and the Internet has become a channel that is
mostly used by to obtain information. Therefore, the presence of a
tourist destination in tRe digital environment and the content produced by the
marketers of tourist déstinations is very effective in influencing tourists'
perception of a destinati@n. Currently, content is more important in marketing
tourism products and ices than any other industry because the tourism
industry is more open to positive and negative content, and managing this
content is critical to face competition in the online travel market and avoid
any potential public relations crisis. Under such circumstances, it is
considered that the necessity of tourism managers and trustees to invest in
digital marketing and the reputation of the destination brand is more important
than ever before; Therefore, the current research was conducted with the aim
of investigating how to manage the brand reputation of tourist destinations
through different digital platforms. In other words, the current research is
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trying to find out what the brand's digital reputation model for tourism
destinations is like and what components and indicators it has by studying the
theoretical foundations and asking opinions from professors and experts and
conducting field studies.

2. Literature Review

Digital reputation can be defined as a general idea about a social entity that
results from a social evaluation according to a set of factors with a positive
connotation (Yasarsoy et al., 2022). scholars h also defined destination
reputation as the level of tourists’ trust and favor fo
the evaluation of tourists’ attitudes, opinions, an haviors about the
destination in the past period (Zhang et al., 2022).

Confetto et al. (2023) define destination di rehensive set
of branding choices and activities utilizing nt to raise
destination awareness, engage visitors, and ¢reat rience. The

final goal of destination digital branding is to
identify and differentiate the destination online
expectation of a memorable travel e ience,
connection with the destinatiofyengageme
experience at every st%,t‘iuc their pe
enhancement) (Confettodet al., 2

A\
3. Methodology‘§

igital factors to
n); to build the
ating an emotional
ate and improve travel
d risk (tourists experience

The prese i ve type and is an exploratory-applied
research, whichy,due toN tory nature, Foundation's data method and
s and Corbin has been used. The required data
-structured interviews with faculty members and
managers (Cultural “geritage, Handcrafts and Tourism Organization) and
activists in the field ofStourism. A purposeful sampling method was used to
collect data based on which, 14 interviews were conducted and the basis for
completing the interviews was data saturation. Data analysis was performed
in three stages of o coding, axial coding and selective coding using
MAXQDA 2020 software.

were collected t

4. Results

After monitoring the data from the conducted interviews, 150 concepts
obtained were placed in 21 categories. Based on the analysis and the obtained
codes, four categories of tourism destination capacity, technological progress,
economic advantages and tourism behaviors and habits were classified as the
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main categories of causal conditions; five categories of digital platforms and
tools, tourism facilities and infrastructures, institutional structures, technical
infrastructures and society and culture were classified as the main categories
of contextual conditions; The four categories of political, economic and
managerial factors and tourist characteristics were classified as the main
categories of intervening conditions; four categories of tourism destination
management, digital marketing development, destination brand analysis and
training of specialized human resources were classified as the main categories
of strategies and four categories of economic, social, brand equity, and
political and national consequences were classified as the main categories of
tourism destinations brand digital reputation consequences.

5. Discussion and Conclusion

of tourism destination brand in the current era:
research, it is recommended to managers: In th
attractive and quality con i i

findings of the
p, try to create
edia and managing
anagers can use to
effectively increase the digita tourist destination. Data
analysis, targeted marReting a lementation of strong cyber security
measures to pr 8 inform
recommendation t i rtant to establish and maintain

tractions in order to attract tourists, are
that managers can take advantage of in order
ion of the tourism destination brand. Finally, the
frastructure, setting standards, financial support,
nd promoting digital culture are among the actions
lators are recommended to take care of, in order to
utation of brands in the national and international

to develop the
development of di
encouraging innovatio
that governments and le
help develop the digital
arena.
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