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1. Diversionary Mode
2. Experiential Mode
3. Experimental mode
4. Existential Mode
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7. Turner
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9. Cultural Exploration

10. Novelty/Regression
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12 . Known Group Socialization

13. External Interaction/Socialization
14. Gregariousness

15. Beerli, Martin

16. Turner
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2. Gartner
3. Meng, Tepanon, Uysal
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1. Model of Goal-directed Behavior (MGB)
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. Smart PLS 3

. Measurement Model

. Structural Model

. Outer Loadings

. Composite Reliability (CR)

. Discriminant Validity

. Average Variance Extracted (AVE)

. Convergent Validity

. Internal Consistency Reliability

0. The Fornell and Larcker (1981) criterion
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1. PLS-SEM Algorithm

2. Bootstrapping Option (5000 resample)
3. Predictive Accuracy

4. Predictive Relevance

5. blindfolding
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