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Abstract

This study analyzes thﬁ(/:‘tifi
and sustainable touris ith th
concepts throughl‘omet i

Utilizing data from%he Scopus and tools such as VOSviewer and
Max-QD ploys citation analysis, bibliographic
coupling, co- nd thematic analysis. The findings show
that influential Imes (2021), Doran (2016), and Nickerson

20, particularly focusing on sustainability and
sustainable tourism. Emerging themes identified
inability, the role of technology in sustainable
tourism, and local com ity participation. The study offers valuable insights
for researchers, em zing the importance of concepts like destination
sustainability and green technology in shaping future marketing strategies and
policies for sustainable tourism.
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1. Introduction

Sustainable tourism is increasingly recognized as a vital strategy
in the global tourism industry, aiming to balance environmental,
economic, and social factors. The rapid growth of tourism and the
pressure it places on natural resources and local communities have
made sustainable practices a crucial focus. Tourism, despite being a
major contributor to the global economy, has to several negative
environmental impacts, including pollution, resoureg depletion, waste

populations. As a result, sustainable touris

s\a solution
to reduce these negative impacts while i

nomic and
of sustainable
tourism is to manage natural resources respons preserve cultural

heritage, support local c@gmunities, de positive, lasting
experiences for tourists (Bau "2
Consumer befavior iti role in the success of

sustainable tougis Titiatives: ions made by tourists, such as
choosing destinati@ls, acc i

communities. Studies suggest that
tal impacts, interest in sustainable
practices, an illi support local communities significantly

2021). Additio
behavior, particular
developing effective

comprehensive understanding of consumer
in relation to sustainable travel, is essential for
icies and strategies within the tourism industry
(Platov et al., 2021). This study aims to provide a bibliometric analysis
of customer journe dies in sustainable tourism, analyzing trends,
identifying key researchers, and forecasting future developments in this
field.

The research questions addressed in this study are as follows:
= What are the trends in the annual publication of
scientific research related to customer journey analysis
in sustainable tourism?
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= Who are the most influential researchers and sources in
the field of customer journey and sustainable tourism?

= What are the most frequently used keywords, co-
occurrence networks, and trends in research related to
customer journey in sustainable tourism?

= What emerging topics and core concepts in the study of
customer journey in sustainable tourism can be
identified?

= What emerging trends and patterns in customer journey
research in sustainable tourism have been identified, and

thematic analysis to investigate the s e related to
customer journey studies in sustainable touriSw. for this study
were collected from tabas ne of the most
comprehensive and authoritati larly publications in
the fields of tourism andWhana lysis focuses on articles

published between 2014 and \

To ana“t cientific relationships, several
methods were utilized, i gy citation analysis, bibliographic
coupling i 0-occurrence analysis of keywords.
These met using VOSviewer software, which is
widely used ric analysis and visualizing scientific

networks. Additi ematic analysis was performed using Max-
QDA software to emerging themes and core concepts within
the field of customeRyjourney in sustainable tourism. In total, 7 main
themes and 15 sub-theimes were identified. Thematic analysis helped
explore evolving reseafch directions such as sustainability in tourism,
the role of technolo sustainable travel, and the involvement of local
communities in tourism practices.

The data extracted from the Scopus database include article
titles, abstracts, keywords, authors, affiliations, and references cited in
each article. The research aims to identify influential articles, authors,
and trends in the area of customer journey and sustainable tourism, as
well as to analyze keyword co-occurrence to reveal significant research
themes. The thematic analysis further complements the bibliometric
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methods by providing insights into emerging topics and concepts that
are shaping future research in the field.

4. Results

The bibliometric analysis revealed significant trends in research
related to customer journey and sustainable tourism. A notable increase
in publications since 2020 reflects growing interest in sustainability and
consumer behavior, aligning with the global emphasis on responsible
travel. Citation analysis identified authors such as Holmes (2021),
Doran (2016), Buffa (2015), and Nickerson (2016) as central to the
development of concepts in sustainable tourism. Their works are widely
referenced, indicating their pivotal role. Co-occurrence analysis
revealed key themes like “sustainability,” "travel behavior,"
"ecotourism,” and  "consumer behavior,” highlighting the
interdisciplinary nature of sustainable tourism research. Bibliographic
coupling showed many cited papers share common sources, indicating
influential studies in sustainable tourism. The thematic analysis
identified 7 main themes and 15 sub-themes, emphasizing destination
sustainability, the role of technology, and local community
involvement, pointing to future research directions.

AN

rehensive bibliometric analysis of
stainable tourism, highlighting key
nd emerging research directions. The
analysis revea rch in this field has significantly increased in
recent years, par y since 2020, driven by global sustainability
concerns and changifig consumer behavior. The findings show that the
core themes in sustainable tourism research are related to sustainability,
consumer behavior, anditourism development, with a growing emphasis
on ecotourism and reSponsible travel.

Additionally, the thematic analysis identified 7 main themes and
15 sub-themes reflecting the evolving focus of research in this field.
Key themes such as destination sustainability, the role of technology in
sustainable tourism, and local community involvement emerged as
central to the ongoing discourse. These emerging themes are shaping
future research directions and contribute to a deeper understanding of
the complex relationship between tourism, sustainability, and consumer
behavior.
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The results of this study can help researchers identify influential articles
and authors, as well as emerging research trends in the field of
sustainable tourism. The findings provide valuable insights for
policymakers and tourism practitioners, offering guidance for
developing effective strategies to promote sustainable tourism
practices. This bibliometric and thematic analysis serves as a
foundation for future research in customer journey studies and
sustainable tourism, laying the groundwork for further exploration of
sustainability and its integration with consumer faghavior in tourism.
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