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Abstract

This study explores the Ninfluence ofgaligit ytelling on tourist
motivation in Iran. The rapte,advance irtual and augmented
reality technologies has sigmificagtly impal the tourism industry, but
their application in Jran's towrism, sector remains limited. Using a
quantitative, dﬂ;l"w[ - roach, this research surveyed
125 domestic and-@litboun 0 use interactive digital media.
Explora factor analysi d a positive correlation between
digital st i ravel motivation. Digital storytelling
through inte dia effectively motivates tourists. The
factor of "trust, i , Interaction, perspective, and text" proved
by "visual stories,” "new technologies and
"information, rhythm, and game of the story.

Keywords: Digital
audiences, travel moti

rytelling, interactive digital media, online
tion, virtual reality.

Introduction:

Digital storytelling has emerged as a powerful tool for evoking
emotions and shaping perceptions, making it a pivotal element in the
tourism industry. By crafting compelling narratives, destinations can
inspire wanderlust and shape tourists' experiences (Zhang & Ramayah,
2024). Understanding the factors influencing a tourist's decision to visit
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a particular destination is crucial for developing effective marketing
strategies and providing the necessary services (Pereira et al., 2022).
Digital technologies, such as virtual and augmented reality, have
revolutionized storytelling in tourism by offering immersive
experiences that can transport individuals to distant lands (Kim & Hall,
2020). Previous research has highlighted the significance of storytelling
in shaping travel intentions. Tercia et al. (2022) found that evoking
historical and personal memories can influence tourists' intent to visit
dark tourism destinations, regardless of whether the protagonist is
present in the story. Le et al. (2024) demonstrated that virtual reality
can significantly impact viewers' behavioral int@gtions and help them
better manage emotional distress compared to thaditional viewing
methods. While Iran boasts a rich cultural heritage an erous tourist
attractions, its tourism potential remain his is partly
due to the underutilization of digital s
which have transformed how travel
destinations. Social media has de

empowering individuals to share their travel ex
the decisions of others XGoli et al., .
potential, Iran must embr innovati ling techniques and
engage with online audiefices Iling narratives about its
destinations. Given t‘ I of digital storytelling in
boosting travel ing Iran's tourism industry, there
is a clear need is area. This study aims to fill

this gap of digital storytelling, leveraging
new tech el motivations. By identifying the
factors infl i on of this approach and developing
effective model ng immersive experiences, this research

seeks to con
destination mana

e advancement of tourism marketing and

Research Question

What effect does digit@bstorytelling have on tourists' travel motivation?

Literature Review

Storytelling has been an essential tool across all ages for sharing
knowledge, cultural practices, and traditions. Initially passed down
orally, stories evolved into written narratives and, later, multimedia
formats like paintings and photographs. The term "digital storytelling”
explains how individuals can create and digitally record short stories
without specialized computer or filmmaking skills (Daniels & Venter,
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2023). Digital storytelling refers to creating multimedia stories,
incorporating elements such as audio, video, and images (Chen et al.,
2023). Robin (2008) identified seven key elements of digital
storytelling: perspective, engaging questions, emotional content,
effective voice-over, music, economy, and pacing. These elements help
convey the storyteller’s message, create emotional connections, and
enrich narratives through music and rhythm (Orhan Goksiin & Girsoy,
2022).

Travel motivation, defined as the psychological need or desire that
drives individuals to undertake a journey, is an@ther critical factor in
tourism (Su et al., 2020). Several theories explaiftravel motivation,
including the Push-Pull Theory, Cognitive Dissonange Theory, and
Maslow's Hierarchy of Needs. These frageworks considefgersonal and
external factors influencing travel decisi
experiences, destination information, an
(L et al., 2023; De Vos & Singleton, 20
2023).

i Wamly impacting tourism
marketing. Digital stOfytelling alfews destifations to share immersive
travel narrative@ i nt with travelers (Ben Youssef et
al., 2019). Emergi ike virtual and augmented reality
offer innpvative el experiences, fostering deeper
i et al., 2020; Wirtz et al., 2018).
ality in theme parks and museums to

Research shows storytelling influences travel motivation by
enhancing empathy, fersonal growth, and well-being, although studies
directly linking digitabistorytelling to travel motivation are limited (Jo
et al.,, 2022). The immersive nature of digital storytelling offers
opportunities to inspig@potential travelers by emphasizing escape, self-
improvement, and emotional connections.

Materials and Methods

This study is applied in its objective and descriptive-analytical in its
data collection and analysis. The statistical population consists of
domestic and international tourists who engage with interactive digital
media such as social networks, podcasts, video games, virtual and
augmented reality tools, and blogs. The sample includes tourists who
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experience travel storytelling through these media (e.g., blogs, travel
websites, podcasts, virtual reality). Given the exploratory factor
analysis method, the sample size was determined based on the Kaiser-
Meyer-Olkin (KMO) test, with 125 questionnaires completed. The
questionnaire covers 12 main constructs, including media, perspective,
emotion, music, attractiveness, immersion, inspiration, trust,
interaction, and travel motivations (push-pull factors) (Habibi &
Kolahi, 2022). The data were collected electronically, and responses
were measured using a five-point Likert scale. Data analysis was
performed using SPSS version 26, employing descriptive statistics and
exploratory factor analysis.

Results

Based on the results from the 125 valid i i es, 66.4%
were female and 33.6% male. The majori
were aged 18-35, indicating a young ith only one
respondent over 65. Most respondents held a egree (48.8%),
were students (33.6%),\and single(86.4% xploratory Factor
, with skewness and

kurtosis values below thegthr 3.5, respectively, and a
KMO value of 0.780:i i ility for factor analysis.
Eight factors omax rotation, including "Story
Emotion™ (combu§ ractiveness, immersion, trust, and
travel motivations), i eraction in Social Media," and
"Media, I e factors cumulatively explained 50-
60% of the d the rotation method confirmed the
factors' relatio ting the study's model (Habibi & Kolahi,

2022; Zebard
Conclusion

The study concludes {that digital storytelling plays a crucial role in
motivating travel everaging interactive digital media. Using
exploratory factor analysis, eight key factors were identified, with
"Story Emotion" being the most influential. The research highlights a
causal relationship between storytelling elements and travel motivation.
Additionally, the role of social media interaction and digital platforms
in shaping travel inspiration was confirmed. This finding aligns with
previous studies that emphasize the impact of digital storytelling on
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travel decisions, especially through emotional engagement and
technological integration (Habibi & Kolahi, 2022).
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