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Productivity indexes

Teble 3.

Indexes 1996 | 2000
1 Value added productivity (Value added/number ofemployee) | 4776 | 11611
2 Value added ratio (value added/Revenue) 0.73 0.73
3 Revenues/number of employee) 6560 | 15789
4 Capital intensity 1711 5160
5 Equipments/number of employee 626 2910
6 Employee ratio (Wages & salaries/Value added) 0.55 0.22
7 Profit Ratio 0.45 0.77
8 Wages & salaries/number of employee 2626 2653
9 Cost/Revenue 0.59 0.93
10 | Administration expenses/Revenue 0.19 0.13
11 Revenue/Tangible fixed assets 10.48 5.42
12 Operating profit/Revenue 0.33 0.56
13 Productivity of equipments (Value added/Fixed assets) 7.62 3.99
14 | Purchase ratio (1-Value added Ratio) 0.27 0.27
15 Productivity of Capital (Value profit) added/operating 2.8 2.24

(Operating Profit / Value added)
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Of important need for this industry in recent decade we could name:
- conncetion to the system of international reservation
- sighning of training contracts management
- cooperation and also common investment obviously we should think of

young generation and the use of young trained labor.

Net Revenue (per $) of Esteghlal hotel

Teble 1.

1996 2000
Rooms 1,883,43 6422951
Food & beverage 1395002 1,888,473
Telecommunication 126703 377709
Laundry 30922 45995
Sport & Recreational center 31848 43719
Total Revenue 3542816 8778849
Value added 2579460 6455710

Source: Financial reports of Esteghlal hotel, 1996, 2000
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management has been unable to appropriately use the new capitlas. So capital
productivity indexes have decreased.

Hotel productivity is effected by internal and external factors. external
factors included:

Economical conditions, law related to tourism industry, labor, foreign
investment, taxes and existence of other competitors.

Internal factors include:

Labor management, and quality managment.

In external factors for hotel industry, there exist 2 threatening factors.

1. The absence of world large hoteling companies in Iran.
2. Littel knowlege in the field of quality management and appropriate
servicing in the hoteling industry.

Cooperation and also common investment obviously we should think of
young generation and the use of young trained labor.

Mentioned factors resulted in the decrease for the qualities of services
presented by hotels in Iran and has let little competitors such as hotel
apartments, little restaurant, pilgrim houses compete well with hotels.

Not appropriate use of the present capital has resulted a high price for
hotels for their servicing. This in fact has led to the decrease in the domestic
rate of occupationt!). So costumers would prefer hotels, competitor.

Since tourism industry has a good perspective in Iran. Hotels must equip
themselves with new knowlege on hoteling and improve their quality and
labor managements. Moreover they have to create and present various sevices.

These hotels must think about presentation of more appropriate services
such as food and beverage and other activities. They can lessen the price by

the increase in sale and so they can compete with thier domestic competitors.

1- Mostazafansg Janbazan Foundation, Tourism and Recreation Center, "Owpancy
Rate of Hotels" 2000.
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hotel in the year 2000 in comparison to the year 1996.
During the studied the ratio of value added remained unchange, (the ratio
of value added to the revenue), showing appropriate growth in value added

and revenue.

c. Labor cost

Durign the mentioned period value added productivity has changed from
$4776 in 1996 to $1161 in 2000 and we have from $6560 in 1996 to $15789 in
2000, in the ratio of our income to the number of personnel (Table 3). This
fact shows a stability in the number of labor and also appropriate changes in
salary. This fact lies according to the value of the countrie’s currency and also
the increase of revenue and the profit of hotel. The most important factor
contributing to the better revenue goes to the increase of foreign rate of

occupation and hotel’s prices being in dollar.

d. Capital

Productivity indexes show that the part taken by profit in our value added
during this period has known an increase. But for the reason of severe
increase in the capital, capital productivity of value added has seen a decrease
in year 2000 to year 1996.

III. Conclusion

Total analysis by vlaue added component productivity indexes in Esteghlal
hotel shows that during our period of study, this hotel has had a good growth
in revenue and value added. Labor Productivity, too, has seen an increase but
food and beverage revenue has not seen a good growth in this times.

Hotel capital for the reason of the renovation and reconstruction and also

the use of good equipments, has tasted an outstanding increase but hotel






